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Welcome to the first  issue of the Advertising 
Research Group News. The newsletter has details 
of all the latest research papers from the 
Advertising Research Group at the University of 
Portsmouth. There are a range of current papers 
featured from the research group which cover a 
number of interesting research topics related to 
advertising. We will be featuring individual 
members of the research group in future editions 
of the newsletter so please get in touch if you 
would like to feature your  work.  I hope you enjoy 
reading this first edition.. 
Sarah 
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t, should, or will planning should evolve in the medium term. 
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